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35 975
ticket bookers in
2024/25.

8

165,897
opted into

marketing emails.

@

152,265
tickets booked in
2024 /25.

87 412
social media
followers across a

range of platforms.

We receieve
extensive media
attention with
coverage from
national and local
press - including
newspapers,
magazines, radio
and television.
Supported by our in
house comms teams

and David Burns PR.

Nottingham
Playhouse make use
of Experian’s
powerful Mosaic
consumer
classification system
- helping us to stay
informed by live
consumer data and
target our marketing
and communications
to the right people
at the right time.
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Nottingham Playhouse is proud to work with a variety of
philanthropic local businesses, whose support is important to
our charity and theatre.

Corporate support is a powerful way to demonstrate your
company¥s commitment to the cultural and social fabric of your
community.

Through sponsorship, Nottingham Playhouse Business Club
membership and our corporate workshop offer, you will enable
us to continue producing high-quality theatre and ensure that
our work remains accessible to a wide and diverse audience.

Partnership with Nottingham Playhouse not only enhances your
corporate image, but contributes to the cultural enrichment of
Nottingham by aligning your brand with the values of creativity,
Innovation and community engagement.
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